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Housekeeping

AAIl attendees muted

AQuestions? Enter them into the Questions box or raise your
hand. All questions will be answered at the end of the
webinar.

AOY(ISNI 0KS a! dzRA2 tAYyEé€ AT OFftf A
unmute you during the Q&A session to ask your question.

AWebinarrecording& presentation will be posted on website
by end of week (Resourced’resentationg Webinarsg Arts
& Culture)
https://www.sustainablejersey.com/resources/presentations
/webinars/#3372
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Presenters

ALeo Vazquez, Creative Placemaking Communities, Arts &
Culture Actions Tearneader

AL auren Otis, Executive Direct@rtworks

AANnn Marie Miller, Director of Advocacy & Public Policy,
ArtPride New Jersey
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ARTS AND CREATIVE CULTURE
ACTIONS

Leonardo Vazquez, AICP/PP
Creative Placemaking Communities

Sustainable Jersey Arts and Creative Culture
Task Force




ESTABLISH A
CREATIVE TEAM

Broad and diverse team to guide and
monitor arts activities in the community



CREATIVE ASSETS
INVENTORY

Listing of creative activities and places,
or people involves in creative sector
activities

Perth Amboy Cultural
Creative Assets




MUNICIPAL
COMMITMENTS TO

SUPPORT ARTS AND
CREATIVE CULTURE

Rewards municipalities for policies,
regulations, etc. that build a more
welcoming environment for arts and
creative culture.

o3z. Culture and Entertainment

Capitalize on existing historic and cultural assets in
neighborhoods to create new and improve existing public
spaces, facilities, and districts

Newark is the arts and cultural capital of New Jersey. The city
is home to hundreds of arts and cultural organizations, which
in addition to enhancing the quality of life in Newark are also
a significant industry: one that generates over $177 million
in economic activity and supports more than 4,500 full time
jobs. In fact, Newark ranks fifth among cities of comparable
populations in terms of total non-profit arts industry expenditures
- after Minneapolis, St. Paul, Atlanta, and Miami.* Each year, the
Prudential Center alone attracts more than one million people to
Newark's downtown.

Promotion of and investment in arts and culture brings enormous
value to cities. In addition to increasing the sense of a dity’s
uniqueness and fostering community pride, art and culture also

providesdi benefits: creatingjobs, p g tourism,
 property values, attracting new residents, increasing the

number of visitors, and creating small business opportunities. Arts
and culture have been used successfully as major comp of

Today, many of the city's cultural institutions face significant
challenges, including

« A mouming fiscal crisis, heightened in times of
economic recession;

«  Alack of adjacent amenities to encourage repeat and extended
visitor stays;

«  Physical constraints for meeting current and future needs
(e, expansion, storage, parking),

«  Astruggle to capture local and diverse audiences (including
current residents and immigrants); and

*  Competition with for-profit venues.

Strategy 3.1

Expand the use of art in public spaces
to enrich neighborhoods and foster a
sense of civic pride and identity

High quality [BBEE can help transform public spaces, as well as
foster a sense of neighborhood pride and identity. It can also help

downtown and neighborhood revitalization efforts

spur neighborhood ! positively impact neighborhood
character and property values; create jobs for local artists; and




UTILIZE YOUR
CREATIVE ASSETS

Projects involving arts that are
supported by the municipality and are
designed to enhance community or
economic development




CREATIVE
PLACEMAKING
PLAN

Municipally -approved plan that
connects arts and culture to
community and economic
development issues

Créative Perth Amboy

“Enhancin Quality of Life.and:
Empowermg conomic Development
Through Arts and Culture ‘



THANK YOU

Leonardo Vazquez, AICP/PP

President, Creative Placemaking Communities

Chair, Sustainable Jersey Arts and Creative Culture Task Force
leo@cpcommunities.org

973-763-6352, X1

Cpcommunities.org Creative
gp Placemaking

Communities
South Orange, NJ



mailto:leo@cpcommunities.org

ARTWORKS

19 Everett Alley, Trenton, NJ 08611
www.artworkstrenton.org 609-394-9436

Vd P Ta

CNBYlI2yQa ! NIglFflyY FTNRY GKS ¢NBy
a SustainableJerseyfunded project.
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Current Conditions
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A forgotten urban space ripe for reinvention with public art.
Using art to improve public safety, encourage healthy behaviors
(walking, biking, use of public transit), and improve quality of life.
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And lighting
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Using art to turn an urban liability into an asset,
with a net benefit to community health and wellbeing.

Rendering by Jonathan Conner



