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Everyone to the
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CEO, American Resiliency




Climate Communication: What is the Goal?

AR'’s Goal : Driving Action on the Ground

-Not focused on belief or identity

Specific Interest: Land Use Change

-Who owns land? Who makes land use decisions?

-Conservative-leaning landholders are critical stakeholders




Climate Communication: Regard & Joy

Climate Communication can Exclude Conservative-Leaning People:

-Popular messaging paints Conservative or Traditional leaning people as the problem
-Landholder arguments (no solar on farmland) are disregarded

-Why would they come to the table?

Research on Climate Communication:

-Importance of informality, regard, and positive emotion (citations at end)
-Connect in love of the land
-Connect on shared goals with direct benefits for all stakeholders

-Connect with humor, play, courage, and hope



People Want a Way to the Table

‘I've been waiting for years for somebody to talk with my dad about
climate the way AR does.”

“AR cares about communities like mine.”

“Because of AR, | feel ready to respond to change.”

Audience is 21-22 23-24 24-25 25 to now

primarily rural

& not otherwise || Subscribers | 1,312 2,178 8,003 11,772

climate-aligned

AR i< entirel Total 10,000 42,000 275,000 325,000

is entirely :

donor-funded Audience
Donations | 12k 42k 80k 55k by April
& In-Kind




Climate Communication: Conflict & Fear

Climate Communication can be a Cultural Flashpoint:

-Don’t Play The Game
-Avoid known/scripted dichotomies

-Redirect, find ways to connect, and remain (even weirdly) positive

De-escalating and Connecting Works:

-My experience: tens of thousands of public interactions, no physical contact
-Overall rate of conflict is very low- for both myself & trained volunteers
-| can get you training on communication, de-escalation, and relationship-building

-1 do get scared. These emotional skills are a practice & require grounding



The Future of Climate Communication

Move beyond the negative
-actions to DO rather than actions to STOP
-CHALLENGES as well as OPPORTUNITIES

-COURAGE rather than GRIEF

-GENERATIONAL FUTURE rather than LOSS
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When you think about climate
change, what do you feel?

Adapted from Elizabeth Villano, National Park Service



When you think about climate
change, how do want you feel?

Adapted from Elizabeth Villano, National Park Service



= lelling stories that drive
* climate action!

Presentation for MassEnergize, April 30, 2025
Joshua Low, Partnerships Director

Yale Program on Climate Change Communication



‘ YALE PROGRAM ON

Climate Change
Communication

WHO WE ARE & WHAT WE DO

- Research: Scientific studies on public beliefs,

opinions, attitudes and behavior CLIMATE ACTIVISM:
BELIEFS, ATTITUDES,

CLIMATE CHANGE

Novenber 2019

- Partnerships: Help advocates, businesses,
educators, and governments build public and

political will for climate action




Your audience will not, and may not need to, think
about climate change the way you do
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CLIMATE CHANGE
IN THE AMERICAN MIND

Politics & Policy

024

Americans on
Climate Change

YALE PROGRAM ON GEORGE MASON UNIVERSITY Ly I
Climate Change ﬂ;‘ CENTER for CLIMATE CHANGE | |
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7/ out of 10 think global warming is happening

-# Think global warming is happening
-~ Think global warming is NOT happening
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Do you think global warming is happening?
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B Very worried [l Somewhat worried

A majority of Americans are worried about

66
64
62 51 63 6o 62 64
52 51 53 53 51 53 52
OOA) 49
35
29 3016127 o5 3027130292828
16 191147 | # 2! “
1 16
N EE1 IS RE REN B A A Al R R B B

0%

11/081/10 6/10 5/1111/113/12 9/12 4/1311/134/1410/143/1510/153/16 11/16 5/17 10/17 3/18 12/18 4/1911/194/20 12/203/21 9/21 4/2212/22 4/23 10/23 4/2412/24

[4)]

% of Adults in the U.S.

How worried are you about global warming?
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Most Americans “rarely” or “never” discuss
global warming with family and friends

-= QOften/Occasionally
-+ Rarely/Never

100%

50%

% of Adults in the U.S.

NOV JAN JUN MAY NOV MAR SEP APR NOV APR OCT MAR OCT MAR NOV  MAY OCT MAR DEC APR NOV APR DEC MAR SEP APR DEC APR OCT APR DEC

Oo/ol T T T T T T T T T T T T T T T T
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

How often do you discuss global warming with your family and friends?
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Global Warming’s “Six Americas”

Alarmed Concerned Cautious Disengaged Doubtful Dismissive
Fall 2024 28% @ @ @
N =1,013
< >
Highest Belief in Global Warming Lowest Belief in Global Warming
Most Concerned Least Concerned
Most Motivated Least Motivated
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Rule: Tell Human Stories



Photo Credit: Wild Center




Why stories?

\ VR,




Why stories?

Personal Stories Can Shift Climate Change Beliefs
and Risk Perceptions: The Mediating Role of
Emotion

Abel Gustafson , Matthew T. Ballew , Matthew H. Goldberg, Matthew J.
Cutler, Seth A. Rosenthal & Anthony Leiserowitz

To cite this article: Abel Gustafson , Matthew T. Ballew , Matthew H. Goldberg , Matthew J.
Cutler , Seth A. Rosenthal & Anthony Leiserowitz (2020) Personal Stories Can Shift Climate
Change Beliefs and Risk Perceptions: The Mediating Role of Emotion, Communication Reports,
33:3, 121-135, DOI: 10.1080/08934215.2020.1799049

To link to this article: https://doi.org/10.1080/08934215.2020.1799049




What Is a story?

Plot:
Challenge, Setting Character
Choice, Outcome

Point of View







Fewer ducks are wintering in the Deep
South

Some migratory ducks are finding suitable winter habitat farther north than in the past.

Jeff Harris of Starkville, Mississippi, loves watching birds. In winter, he enjoys seeing ducks on ponds or flooded farm fields.

“And the reason | like ducks so much is ducks are just so beautiful and athletic. It’s funny, when we see a lot of birds in the wintertime, they’re
not in their best duds,” he says. “They’re not in their breeding plumage. When we see ducks in the wintertime, they’re in their breeding
plumage and they are sexy. So they’re very pretty.”

But Harris has noticed that fewer ducks seem to be spending the winter in his region.

“I know the habitat and where to find them. And | really have to look harder sometimes to find ducks,” he says. “So that’s sort of my general
impression is it’s just harder to find them, and there are fewer of them when | do find them.”

His observations align with a larger trend.

Biologists from the National Audubon Society recently analyzed 50 years of data collected during the group’s annual Christmas Bird Count. They
found that as the climate has warmed, many North American ducks are wintering farther north than in the past.

So some duck species are becoming less abundant near Harris’s Mississippi home.

“It’s just sort of heartbreaking to lose that value,” he says. “You have to see it to appreciate it, but it’s beautiful and it’s natural, and we just
seem to be losing it from right before our very eyes.”


https://www.audubon.org/news/ducks-are-moving-north-winters-warm
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https://www.audubon.org/news/ducks-are-moving-north-winters-warm

What Makes Yale Climate
Connections Stories Work

- Tell personal stories that connect with people through
shared values and emotions.

- Connect the dots for your listeners. Relate lived experiences
to the reality of climate change.

- Feature voices from diverse communities.

- Share stories of hope that emphasize the fact that every
listener can make a difference.




Richard Mode




Why Is Richard
Mode so great?







We grew up with the stories like the story of David and Goliath, so we know how stories can be a powerful
force for good. We all have a climate story to share. We just might not know it yet.

Goal: This worksheet will walk you through how to create a powerful personal story to share. Your personal
story is a powerful tool to connect with others in advocacy and service.

* If you are unsure where to start, skip to the end to read an example story! *

Personal Story

Tell a story: about how you've seen or experienced the impacts of climate change in your own life. Paint a
picture! Give the details! Describe how this story made YOU FEEL. Why did it feel that way? What is the
challenge, choice, and outcome of the story? (4-6 sentences)

Helpful tips

Start with what you love. Your family, your community, or a special place.

Focus on local changes you see that impact everyday life (not catastrophic problems or hypotheticals)
Describe how something used to be and how it is now because of climate change.

PEOPLE! PEOPLE! PEOPLE! Your story needs to be about how the changes you see directly impact people
AND about how those people (you and/or the people you love) FEEL about those changes.

https://docs.google.com/document/d/1TYeBWex9IQRW962GbR5VYt7iIBOEMjc7w/copy >



When you tell stories about
climate change, what do you
want your audience to feel?

Access Personal Story Worksheet

... and what do you
want them to do?

Adapted from Elizabeth Villano, National Park Service



Practice




™. Keep in touch.
q

‘ Joshua Low
joshua.low@yale.edu
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https://climatecommunication.yale.edu/

TWO ACTIONS and a Prompt
1) Work on your personal climate story.

2) Will you have a conversation with a
neighbor, friend, or family member about
taking climate action together?

Tip: Make sure to actively listen!



GRANTS & UPCOMING EVENTS

() SUSTAINABLE COMMUNITIES GRANT PROGRAM WEBINAR

Monday, May 19, 2025, 1:00pm-2:00pm
Register: bit.ly/2025SCGPWebinar

Application Deadline: Monday, June 30, 2025

HOW TO START A MUNICIPAL COMMUNITY SOLAR
AUTOMATIC ENROLLMENT PROGRAM WEBINAR

Wednesday, May 21, 2025, 1:00pm-2:30pm

Register: bit.ly/4jgkUau

NORTH JERSEY’S TRANSPORTATION PLANNING AUTHORITY’S
PROGRAMS FOR MUNICIPALITIES WEBINAR

Wednesday, May 28, 2025, 11:00am-12:00pm
Register: bit.ly/4m7QjOh

(O TRI-COUNTY SUSTAINABILITY GENERAL MEETING

Wednesday, May 28, 2025, 7:00pm-8:00pm
Register: bit.ly/Tri-CountySustainability

(J BERGEN COUNTY SUSTAINABILITY HUB MEETING

Wednesday, May 28, 2025, 7:00pm-8:00pm
Allendale Community Center, 210 W Crescent Ave, Allendale, NJ

() TREES FOR SCHOOLS: TREE-PLANTING GRANTS [®]%

Learn More & Apply: bit.ly/TreesforSchools
Application Deadline: Tuesday, May 13, 2025 [u]

FOR MORE INFORMATION AND TO REGISTER FOR AN
UPCOMING EVENT VISIT:

Schools:
bit.ly/SJSchoolsEvents

Municipalities:
bit.ly/SJMunicipalEvents
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