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Agenda
1. Welcome

2. Use of Data To Share 

Your Story

3. Marketing Strategies

4. Social Media Videos

5. Q&A



Panel Speakers

Deb Hammond

Chair, Delran Green 

Team

Elana Berk 

Communications & 

Outreach Manager, 

Sustainable Princeton

Lisa Nicolaison

Project Manager, 

Sustainable Princeton  

Sabrina Arauz 

Sustainable Jersey

Kristy Ranieri

Sustainable Jersey



Why Good Communications Matter
Especially in Sustainability Work

ǒBuilds Awareness

ǒCuts Through the Noise

ǒMakes Complex Issues 

Understandable

ǒ Inspires Action

ǒBoosts Participation

ǒCreates Emotional Connection

ǒEmpowers Others
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Use Data
to Share Your Story

Deb Hammond

Delran Green Team



ÅWhat is it?

ÅHow can we do it? 

ÅWhat should we count? 

ÅWhat tools can we use?

How Do I Use Data?



This is the Reaction We Want

WOW!
Great Job!
Thank you 

Green Team!
Impressive!



Google Form for Volunteer Hours 

ÅIdentify your projects
ÅUse filters



Canva

https://www.canva.com/#_=_

https://www.canva.com/#_=_


Create Infographic

ÅUse an application 

like Canva to create

ÅPlan ahead to collect 

the right data

ÅPost on social 

media, bulletin 

boards, display 

board



Tornado Impact

ÅWe didnôt plan ahead

ÅUsed our tree inventory

ÅUsed iTree to calculate 

the loss of ecological 

service



Know Your Audience



Use the data 
you have



Statistics based on Available Data



Annual 
impact of 
the 
Program



ÅSaved 

$1000

ÅEco-

services 

Find the Eye Pop!



Use Photos too!

Number 

donôt 

always 

show 

impact 



Great Way to Show Your Effort

ÅGreat way to show 

your year in review

ÅPlan ahead to 

collect the right 

data

ÅPost on social 

media bulletin 

boards, display 

board



Take-Aways

ÅCanva and Google Forms are simple, 

free and easy to use

ÅPlan Ahead

ÅTake photos

ÅCreate a brand
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Deb Hammond 
Delran Green Team

delran.green@gmail.com

mailto:delran.green@gmail.com


Marketing 
for green 
teams.

Branding Video Q&A

Presented by 
Elana Berk & Lisa Nicolaison



WWW.SUSTAINABLEPRINCETON.ORG

Who is 

Sustainable 

Princeton?

Sustainable Princeton is a non-partisan, non-profit organization in 

Princeton, NJ with a mission to inspire our community to develop and 

implement solutions that positively impact our environment. Itôs our 

vision that Princeton be a model town that examines every action 

through the lens of sustainability ensuring a healthy environment, a 

strong economy, and the wellbeing of all community members now and 

in the future.

REDUCE 

GREENHOUSE GAS 

EMISSIONS

INCREASE 

COMMUNITY 

RESILIENCY

PROTECT THE 

LOCAL 

ECOSYSTEM

MAINTAIN

STRONG 

INSTITUTIONAL 

PARTNERSHIPS



Branding for Green Teams

About Elana 

ÅEx-advertising agency copywriter

ÅQueen of the ñzhuzhò

ÅOffice extrovert 

ÅEternal optimist

Communications & Outreach Manager

SUSTAINABLE
PRINCETON



Branding for Green Teams

Branding

giving your organization a personality of its very own.

SUSTAINABLE
PRINCETON



Branding for Green Teams

Helps give a unified voice 

even when multiple 

people create content 

Guidance

ÅReflects shared goals

ÅFosters familiarity even when  

personnel changes

ÅTells your audience who you are 

and attracts like-minded people

Shared identity
Gives your programs and 

events consistency and 

continuity

Consistency

You may not have a graphic 

designer on staff but folliwng 

brand standards will make 

everyone think you do

Professionalism

Why branding matters for 
green teams

SUSTAINABLE
PRINCETON


