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Announcements

• Certification Timeline Changes
• Municipal – Samantha, info@sustainablejersey.com

• Schools – Veronique, lambertv@tcnj.edu

• EDF Fellows: Free Technical Assistance for Energy 

Initiatives – Nancy, quirkn@tcnj.edu

• Free Municipal Tech Coaching – Lauren, skowronl@tcnj.edu

• Census Response – Samantha, info@sustainablejersey.com

More info on each initiative can be found in the rotating 
images at sustainablejersey.com

http://sustainablejersey.com/
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ARTS & CREATIVE CULTURE 
ACTIONS
• Establish A Creative Team

• Creative Assets Inventory 

• Utilizing Your Creative Assets

• Creative Placemaking Plan

• Municipal Commitments to Support Arts 

& Creative Culture
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ESTABLISH A CREATIVE TEAM

• An entity established by municipal resolution

• A sub -committee of an existing Green Team

• A redesigned role for an existing Arts Council or 

similar body
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CREATIVE TEAM EXAMPLE

Downe Township/ Cumberland County
• Appointed Green Team (Chair) and cultural professional             

• Artist, Resident                                                                               

• Resident, liaison CHABA, DCHS                                     

• Planning Bd Rep 

• Recreation Commission              

• Senior representatives                                                                    

• Twp Social Worker/Arts Advocate                   

• Twp Business Owner/ Leader 

• PTO Pres (school)                                                                          

• Musician/Twp Comm 
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https://creativehunterdon.org/

https://creativehunterdon.org/
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CREATIVE ASSETS INVENTORY
A list of all assets that exist in your community: 

• Organizations

• Associations

• Community Gathering Spaces

• Environmental Assets

• Cultural Activities

• Arts Organizations

• Individual Artists
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CREATIVE ASSETS INVENTORY 
EXAMPLES

Artisans
Performing Groups
Regional Foods
Recreational Activities
Events
Recreational Activities
Cultural Organizations
Civic Organizations
Meeting Spaces        

Small Events Spaces
Workshop Spaces
Exhibition Spaces
Lodging
Restaurants
Transportation/Parking
Parks
Community Cultures
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Mapping your CREATIVE ASSETS 

Hand Drawn Downtown Asset Map - Toronto
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UTILIZING YOUR CREATIVE 
ASSETS

• Includes artists in planning, design and 

execution

• Connects artists to other sectors or 

community issue through civic engagement

• Partners with other communities to 

undertake a regional project
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https://www.theguardian.com/world/2020/feb
/07/paris-mayor-unveils-15-minute-city-plan-
in-re-election-campaign

From Erik Landfried, an advisor to “Bike Durham” - NC

https://www.theguardian.com/world/2020/feb/07/paris-mayor-unveils-15-minute-city-plan-in-re-election-campaign
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CREATIVE PLACEMAKING PLAN
• A description of the partners and the partnerships that led to the Plan..

• A vision statement that summarizes the most important outcomes that the community wants 
to see achieved through this Plan.

• A statement of values that identifies the principles that leaders and stakeholders should use 
in determining strategies.

• A set of goals and strategies designed to enhance the quality of life for as many residents as 
possible through arts and culture. 

• A description of the distinct qualities of the community -- both positive and negative -- and 
how the Plan will respect and promote the distinctiveness of the community.

• A description of resources -- people, buildings, and environment -- that can be connected and 
mobilized to further the goals and implement the strategies in the Plan. The Creative Assets 
Inventory can serve this purpose. In addition, you will want to include a budget with a 
projection of possible sources of financial resources, as well as a timeline for implementation.

• A discussion of how the Plan can be implemented and by whom, as well as who will be 
responsible for sustaining the Plan -- and revising it as needed.
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Monmouth County Arts Pla n

Incorporate the Creative Placemaking Plan into the municipality’s 

Master Plan, or the municipality’s Economic Development Plan or 

Business Improvement District Plan

Asbury Pa rk Cultura l Pla n

http://media.wix.com/ugd/7d6b32_c781044efecf41ed8287dec12a25ee42.pdf
http://media.wix.com/ugd/7d6b32_6c6296fe95df4a11a76354c1b8e9f70c.pdf
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CREATIVE PLACEMAKING PLAN 
EXAMPLES Lifelong Montclair: Age-

Friendly Community Plan

Newark Creates 
https://newarkarts.org/newar
k-creates/

“Place Keeping”
Oakland Cultural Plan

https://www.montclairnjusa.org/UserFiles/Servers/Server_5276204/File/Government/Departments/Senior%20Services%20(Lifelong%20Montclair)/Lifelong-Montclair-Age-Friendly-Community-Action-Plan.pdf
https://newarkarts.org/newark-creates/
https://cao-94612.s3.amazonaws.com/documents/Cultural-Plan-9.24-online.pdf
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MUNICIPAL COMMITMENTS TO 
SUPPORT ARTS & CREATIVE 
CULTURE

• Create a cultural district that can support the creation of artists’ 

workspaces and artists’ housing, provide economic development 

branding opportunities and become a community focal point.

• Adopt police power ordinances that promote and protect 

cultural and creative expression. Examples include an ordinance 

that allows the public display of temporary sidewalk art, street 

musicians or other forms of creative expression that might be 

regulated under municipal noise or nuisance provisions.
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MUNICIPAL COMMITMENTS TO 
SUPPORT ARTS & CREATIVE 
CULTURE

• Incorporate arts and creative cultural components into 

redevelopment plans that are meant to support cultural 

activities or to grow the presence of the arts in an area.

• Enter into contracts to support artistic or cultural 

organizations that provide free or low -cost services, education or 

entertainment to the community’s residents. For example, a 

municipality might cover the insurance costs for a sculpture 

garden maintained by a nonprofit organization.
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MUNICIPAL COMMITMENTS TO 
SUPPORT ARTS & CREATIVE 
CULTURE

• Establish an ordinance or policy that dedicates a percentage 

of the total project costs as a set -aside for public art 

programs for new construction or renovations of municipally -

owned property. The municipality might provide tax abatements 

or other financial incentives, or purchase property, or reserve 

public spaces to create performance, workspaces or housing for 

people involved in arts, cultural expression and design activities. 

• Other projects that have a demonstrated impact on the arts and 

creative culture areas noted above and also don’t earn points in 

another Sustainable Jersey action.
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MUNICIPAL COMMITMENTS TO 
SUPPORT ARTS & CREATIVE 
CULTURE

• Prepare a Master Plan element that provides strategies to 

support the development of arts and other creative activity

• It must offer specific strategies that will help the arts to grow. These 

include identifying spaces reserved for cultural activity, promoting 

affordable housing for people in the arts, or calling for municipal 

resources (such as staff) to support the arts.

• Adopt land use regulations – zoning codes or design guidelines 

– that explicitly promote artistic activities and expressions of 

culture. 
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Municipal Commitment Examples

“Pianos in the Park—Paramus Tom’s River Murals Program 
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MUNICIPAL COMMITMENT 
EXAMPLES

http://sj-site-persistent-
prod.s3.amazonaws.com/fileadmin/cicbas
e/documents/2017/6/2/14964121731456.
pdf

Jersey City Mural Arts
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What Can Our Creative 
Team Do Now? 
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More Virtual Sustainability 
Summit events to come!

List of VSS events & to register -
bit.ly/NJVirtualSustSummit

Recordings of VSS events –
www.sustainablejersey.com > 
Resources > Presentations > 
Sustainability Summit 
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Suzanne’s contact info:
Suzanne Ishee, Director
NJIT Hub for Creative Placemaking
creativeplacemaking@njit.edu
https://centers/njit.edu/njiac/

Questions?

mailto:creativeplacemaking@njit.edu
https://centers/njit.edu/njiac/
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