S0CGIAL MEDIA

Getting attention in today’s world can be challenging! But with so many concerned people and new forms of media,
the time is right for making the most of communications to catch attention and inspire action.

WHAT IS SOCIAL MEDIA?

Social Media uses web-based tools to turn communication into interactive dialogue. It is designed to be engaging and
accessible. Like any other communication device, Social Media is a TOOL. You should use it in ways that help you tell
your story. It should never be a burden or overwhelming.

General Social Media Tips

+ It's designed to be SOCIAL. Have fun, engage with people over shared interests

+ If you aren’t comfortable being so social, find someone in your organization who is and will make the most of
the tools

+ Use Social Media to engage.It’s not a one-way push of information.

+ Create a STRATEGY before you start or even after you've been using it awhile

* Interesting, valuable content is key

+ Establish yourself as an expert

« Establish a particular“voice”

« Be different! But be genuine. Audiences filter so be creative

* Remember:This is all FREE. It’s a great resource, but you can’t have ultimate control over every aspect — and the tools
change frequently

Good Resources:
www.Mashable.com
www.HootSuite.com can help you manage multiple Social Media outlets

The Top 4 Recommended Social Media Tools (see tips on back for each)

« Facebook - for sharing info, photos, events, discussions

+ Twitter - for sharing short information more regularly. Twitter followers want lots of info frequently!
* YouTube - for sharing video

* Flickr - for sharing photos

E-Mail Blasting & Marketing

« Itisillegal to blast to another organization’s e-mail list even if they give you that list. People must have actively
opted-in to e-mail list.
+ Use a“Permission” e-mail service to avoid getting caught in SPAM filters
www.MailDogManager.com
www.ConstantContact.com
www.VerticalResponse.com
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FACEBOOK

SOMEBASIG TIPS...

Facebook starts with individuals. You'll need a personal Profile to go farther, but your personal Profile
doesn’t have to be visible to connected to organizational presence

Set up an “Official” Page, not a Group or a fake Personal Profile

You can have multiple Administrators for your Page

Use “Find us on Facebook” on all marketing materials

Use @ tags in wall posts to make live links

You'll need to “Friend” people or“Like” Pages through your Personal Profile in order to use @ tags
Decide if you want open posts or closed

Post on average 2-3 times a week - at different times of the day — more often when you really have
something interesting to share

Good Resource:
www.InsideFacebook.com

TWITTER

YouTube

Flickr

Others to explore:

Link your Facebook to your Twitter (www.Facebook.com/Twitter) for automatic updates

Tweet more often about little things — and especially about activities that are happening while you are
tweeting

Reverse lookups and retweets are important to gain more visibility

2nd largest search tool on the web (behind Google)

How-to videos can be very engaging

Sharing videos is a great way to spark interest

You'll need a Google account to have a YouTube account

Create a channel for your organization

Link to Facebook & Twitter — an option in the preferences - for automatic updates when you post a new
video

Facebook is a quick and easy way to upload, share and store photos — but we also recommend Flickr for
more advanced needs

Set up a Flickr Photostream if you need to connect your photos to a Gallery on your website

Use Flickr Photostream if you need to give access to people other than Admins of your Facebook page
Link your Flickr Photostream to Facebook & Twitter for automatic updates

Merge your Facebook photos into your Flickr Photostream monthly

LinkedIn

Blogs

Diggit

Reddit

See “Bookmark & Share”in left corner of PostersForThePeople.com
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